
 
 
 

 
Nikkei Asian Review wins top prize for breaking 
news at Asian Media Awards 
 
May 9, 2019 -- The Nikkei Asian Review (https://asia.nikkei.com/) was honored with the top 
prize in the breaking news category at the Asian Media Awards for “After Ghosn -- Nissan and 
Renault wrestle for control of their shared auto empire,” a deeply reported account of the 
tensions between Nissan and Renault ahead of Carlos Ghosn’s arrest. 
https://asia.nikkei.com/Spotlight/Cover-Story/After-Ghosn-auto-alliance-faces-uncertain-futur
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The award, presented on Wednesday by the World Association of Newspapers and News 
Publishers, or WAN-IFRA, recognizes excellence in journalism in the Asia-Pacific region and the 
Middle East. The Nikkei Asian Review won the gold prize for the first time since participating in 
the awards. 
 
Written by senior staff writer Akito Tanaka, the article explored the behind-the-scenes power 
struggle between Nissan and Renault that burst into view on Nov. 19, when former Chairman 
Ghosn was detained by police at Tokyo’s Haneda Airport. 
 
The piece examined whether the global automotive alliance of Nissan, Renault and Mitsubishi 
would be able to endure without Ghosn at its head. In an accompanying sidebar, staff writer Eri 
Sugiura reported that the Ghosn case had focused global attention on Japan’s opaque criminal 
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justice system. 
 
Shigesaburo Okumura, editor-in-chief of the Nikkei Asian Review, said, “I feel very honored that 
our report was chosen for an Asian Media Award. The prizewinning article was written as a 
cover story for the Nikkei Asian Review shortly after the arrest of Carlos Ghosn. It gave an 
overview of Nissan-Renault’s management issues, dating back 20 years to 1999, and also 
painted a vivid picture of the tug of war between the two sides over management integration 
and other points of contention, based on in-depth reporting and analysis. Going forward, the 
Nikkei Asian Review will continue to actively publish unique stories as part of its mission to 
become a must-read media source for anyone doing business in Asia.” 
 
WAN-IFRA is a global trade organization of news publishers, representing more than 18,000 
publications in more than 120 countries and regions. This year’s Asian Media Awards attracted 
350 entries from 55 media companies. 
 
About the Nikkei Asian Review 
The Nikkei Asian Review brings insights from Asia, from the inside out. As part of Nikkei, Asia’s 
largest independent business media group, with a 140-year history and network of about 1,500 
local and international reporters, the Nikkei Asian Review offers credible, comprehensive 
pan-Asian reporting that is vital to our readers’ decision-making. 
 

 
About Nikkei 
Nikkei is a world-renowned media brand for Asian news, respected for quality journalism and for being a trusted provider of 
business news and information. Founded as a market news provider in Japan in 1876, Nikkei has grown into one of the 
world’s largest media corporations, with 37 foreign editorial bureaus and approximately 1,500 journalists worldwide. Nikkei 
acquired the Financial Times in 2015. Combined digital and print readership of the Nikkei and the FT totals about 4million. 
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